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28. What do you think should be the number one priority for AASP in 
the next three (3) years?  
 
Responses (323): 
1. JTA; certification; supervision; job opportunities 
2. Marketing our services and perhaps better symmetry in how we prepare and train 

students (old days, Kines and Ex Science), now clinical interventions 
3. Promote consultants on the.consultant finder page. 
4. Protecting title usage / promoting the CC-AASP credential 
5. Greater high profile media visibility. Invite high profile speakers (which I know 

cost $) and have major media outlets cover the presentation. 
6. Promoting the benefits of sport psychology 
7. Increasing the value and the visibility of our services. 
8. Establish the differences in Sports Psychology and Performance Psychology 

Consultants as recognized profession. There are too many people who are 
coaching in theses areas and they are not certified by AASP. This devalues the 
Association. 

9. Define the practitioners credentials for certification. 
10. Get rid of people that have no sport psychology education that are working as 

consultants. 
11. Improve awareness of "certification" in the industry 
12. Ensuring the its strategic plan is implemented 
13. Promoting the field so more athletics and "exercise settings" are familiar with the 

CC credential AND understand that being a licensed psychologist is necessary to 
do effective performance psychology work. Along with this, improving the title 
usage options to one or two recognizable title. 

14. Again, being a fairly new member, I don't have enough information to make 
suggestions 

15. Internationalization 
16. Internationalization 
17. Professional standards for practice and graduate training (applied practice and 

supervision) 
18. Promoting sport psychology as an essential part of athletic training and athlete 

welfare. 
19. Supervision guidelines 
20. Regulating certification and standardizing treatment 
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21. Standardization of graduate programs 
22. Access to NCAA 
23. Better define what sport psychology is and what positions fall under sport 

psychology. 
24. Create more job opportunities for recent graduates. 
25. Revisit where we started and where we are at now and membership changes 

over time to plan next three years! 
26. Promoting AASP and sport/exercise psychology to the general public in order to 

address the stigma and also potential to increase job opportunities. 
27. I think there needs to be consistency in the services a CC-AASP professional is 

able to offer. In addition, the title of individuals needs to be consistent (e.g., Sport 
Psychologist, Sport Psychology Consultant). 

28. Require people to be licensed in mental health 
29. Licensure as a viable branch of psychology. 
30. To make themselves more of a resource/online presence/community for sport 

psychology professionals 
31. Job opportunities 
32. Development of distance certification 
33. More educational webinars from senior sports psychologist 
34. Defining our roles and re-establishing AASP certification. 
35. Bridge the gap between the elements considered to be important / relevant by 

the association and the priorities of the users of our services. 
36. Diversity and professional development 
37. Make a connection with Positive Psychology, establishing sport a foundational 

aspect to healthy and fulfilling individuals, institutions, and communities. 
38. Sport Science 
39. Media Publicity 
40. Expand certification and not make it so onerous. If i have my doctoral degree, i 

have to again pay 3 arms and 4 legs to get certified just to meet your 
requirements when graduate programs do not even have them.  I am licensed 
and been practicing. You the august body that you are, should be able to come 
up with a way to expand the pool of certified providers. create a path to 
certification that is workable. an elite club that has the world pass it by is not a 
club but a fossil. 

41. Getting our name known and making sport psychology something that is as 
something distinct and valuable from physical training 
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42. Recognizing sport psychology credentialing in ALL states by psychological 
boards! 

43. Promote the discipline within the general populace. 
44. Define itself as an organization dedicated to the science and practice of 

enhancing performance rather than attempting to be a home to all exercise and 
sport science interests. 

45. Members welfare. 
46. More public recognition and title usage 
47. Increase the publics knowledge of what a Sport Psychologist can do. 
48. Mental health in athletes. 
49. Close the debate about licensing as a requirement to be a sport psychologist, 

and the different denominations for sport psychologist. Make a decision and 
solve the problem for the next 10-15 years. 

50. Educating the public, pushing cert. 
51. Marketing to folks about what sport and performance arenas and "experts" are to 

the "gatekeepers" of services 
52. Certification, mentoring student members and job opportunities 
53. 1. Performance Psychology Application 
2. More competent ability to assess & assist in crises (depression, anxiety, trauma) 
54. Standardization of coursework and some type of licensure. What are we allowed 

to be called? 
55. Increasing academic rigor at the conferences and training our students. 

Increasing the incorporation of critical cultural theory (relating to diversity and 
intersections of identities and power) in research, practice, and preparation of 
students. 

56. Growing the field at an international level, especially since professional sports 
competitions require international/multi-cultural knowledge and coaches and 
players are constantly migrating 

57. Helping new practitioners get their businesses off the ground. 
58. Helping create more job opportunities. 
59. Efforts to get sport psych on the same level as strength and conditioning 
60. Acknowledge other sport psychology association consultants in the application 

process - do not look down on other associations. Grandfather/accept previous 
completion of hours, education on the application process. 

61. Building and sharing research base 
62. Standardization of the field as a profession 
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63. Continuing Ed workshops 
64. Explaining what we do and how we are beneficial. Most coaches have no idea. 

More jobs in the field 
65. Increase value of CC-AASP 
66. Increasing awareness and involvement at Universities for more employment 

opportunities for students and other professionals in the field. 
67. Promoting and creating more jobs 
68. Difficult for me to speak on all aspects of AASP. From my experience the 

certification process has been difficult due to classes and work experience not 
being accepted. 

69. Educating coaches, parents, youth clubs on the value of the mental aspect of 
sport. 

70. Establishing the CCAASP credential as a bona fide credential and the minimum 
entry-level need for qualified practitioners 

71. To improve the criteria to become certified consultant. 
72. Making the public recognize the sport psychology work 
73. Provide more opportunity for young researchers 
74. Continue provide cutting edge research and conference 
75. Increasing public awareness and creating more job opportunities 
76. Justification and accreditation of AASP Certification to those outside of the 

membership. 
77. Better recognition of CC-AASP title, more stringent graduate programs and 

certification processes, and collaboration with other associations. 
78. Become relevant to the sports industry. Prove the benefit of having a full time 

sports psychologist on staff. 
79. Working to standardize criteria for certification 
80. Establishing clear competencies that are expected of each CC-AASP from the 

moment they are certified. Start treating supervision as an area of competence 
and require some training from those providing supervision in graduate 
programs. 

81. Establishing better guidelines for what a cc AASP is and can do. 
82. Decide whether the organization wants to focus on exercise/physical activity and 

sport or more of a sport/performance focus. If exercise/physical activity, the 
model on which AASP is based needs to be more inclusive of a public health 
perspective. Alternatively, the organization may decide to focus more on sport 
and performance 
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83. Why is cultural competence, diversity and inclusion not a core and foundational 
element? It is treated like a third or fourth language actually it is as rudimentary 
as the alphabet! 

84. Expand and have an annual conference outside of America. 
85. Promoting the profession, disseminating research 
86. Creating more jobs 
87. Confidentiality re assessment 
88. Increased supervision requirements; CC-AASP does not qualify you to supervise! 
89. Become more visible to the media.  When that happens, everything else will 

follow.  That requires courage to step up...not what has happened... 
90. Legitimizing Sport Psychology 
91. Licensure 
92. Graduate training concerns and pathways.  Clarify where we are situated within 

the helping professions.  Every post I see for collegiate or elite jobs asks for a 
licensed psychologist.  I do not know if everyone needs to go that path, but there 
should be clear options - psychologist, consultant, etc.  I have a counseling 
master's but it is not enough - the posts wants APA accreditation. 

93. Allowing more of us to present our research 
94. JTA and certification clarity 
95. Standardization of title for practitioners (Sport Psychology Consultant) and 

marketing of the CC-AASP credential. 
96. Educating public/athletes on what sport psychology can do for them. 
97. Bridging the research and practitioner gap. Improving the quality of conference 

program and scientific work. Developing meaningful position statements that will 
inform practice. 

98. Broadening the focus of the organization. 
99. Promoting cultural competency and defining what we do. Clarify what labels are 

appropriate for people to use based on their level of training. 
100. expansion of AASP into more college /university courses 
101. Job placement strategies and/or respeciaization program opportunities of 

currently trained applied practitioners 
102. Certification - emphasizing a clinical, counseling, educational doctoral degree 

with an emphasis in kinesiology. 
103. Legal protection/definition of sport psychology 
104. Creating more jobs 
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105. Complete rebranding of the organization and obtain more media presence. We 
need to educate the public about AASP and the value of sport psychology. 

106. Continuing Education/Training 
107. A marketing campaign to teach potential consumers that sport psychologist are 

not just for troubled athletes. 
108. Identity--> certification--> outreach 
109. Advancing the field in terms of role clarification and job opportunity creation 
110. Get our title situation worked out - what we can and cannot call ourselves. 
111. Branding and marketing, removing stigma of "psychology" 
112. Restructuring AASP - Are we silos like APA or are we a more integrated society 

where cross-fertilization is encouraged. 
113. Branding through partnerships with other more established organizations 
114. Standardization of graduate programs 
115. Enhancing conference offerings in health and exercise psychology. Increasing 

the number of manuscripts in JASP in the areas of exercise and health 
psychology. Provide some webinars in multiple areas of exercise and health 
psychology. 

116. Solidifying its identity 
117. Spreading the value of AASP-CC and finding/promoting/creating job 

opportunities for sport psychology professionals. 
118. Defining what we do, who can use what titles, and regulating the practice of sport 

psychology. 
119. Title agreement 
120. Developing and implementing a strategy to engage collegiate level athletic 

programs on the value of non-licensed sport psychology consultants. 
121. Informing the public of what we do 
122. Promoting AASP certification. Partnership with NCAA 
123. Job competency, push for the legal use of title (John Silva's work) 
124. Improving job market for new grads 
125. Clarify who is qualified to practice sport and performance psychology, and maybe 

differentiate between these types of professionals. 
126. Focusing on providing more applied business ownership information. Continuing 

education is important as well. Strongly reflecting on all the requirements to 
maintain certification and the costs involved. Love the virtual seminars, especially 
being an early professional. Attending conferences can be very costly! 
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127. Working with NCAA to create more stable long term employment opportunities 
for graduates 

128. Review the qualifications of the current professionals. Many of them are 
incompetent and are increasing the public discreditability about the field. 

129. JTA and resulting impact on CC-AASP criteria, exam and training. Increasing 
credibility and awareness with potential employers (NGB's, and other parties) 
and other human performance organizations (i.e. better collaborations with orgs 
like NSCA and NATA). Increasing collaborative efforts within AASP to align 
research/ practice and exercise/ performance domains for their mutual benefit 

130. Clarify for prospective employers what qualifications they should look for when 
hiring a sport psychology consultant. Do whatever we can to promote more job 
opportunities in sport psychology, both in practice and in academia, including 
expanding application in areas other than sport and the military. 

131. Building capacity as a professional and trade association. Focus no 
professionalizing; job task analysis and creating employment pathways. 

132. Helping teach practitioners how to get started. 
133. Expand supportive opportunities for members. 
134. I think there are two: 1. Increase "brand awareness" (AASP, certification, what 

we do, etc.), and 2. Education and requirements for supervision (just because 
you know how to do sport psych doesn't mean you know how to teach others 
how to do it). 

135. Legal protection of the title "Sport Psychology Consultant" 
136. Coming to a consensus on the label and definition of what we do, and promoting 

CC-AASP 
137. Speaker's Bureau 
138. Creating jobs in applied sport psychology.  This involves connecting with 

coaches on a national level and finding out what they want from sport psychology 
and educating them on what we can deliver and getting our professionals better 
educated on how to deliver what they want and also getting the coaches on 
board with what we can deliver.  Many coaches do not know what we can offer 
them in terms of improved performance.  Many practitioners have no clue what 
coaches actually want and how to match their knowledge with delivery in a way 
that coaches and athletes understand and can apply. 

139. Community - decrease the competition amongst members, we should support 
each other as a field. 

140. Certification improvement, leadership with regard to graduate education 
advancements, settling the divide between psychology and sport science 
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141. Clarifying good practice.  Do we believe that providing a one-shot talk to an entire 
athletic department for several thousand dollars is good practice? Does it change 
behavior?  Does it build long-term relationships?  The one-shot talks are a 
common mode of ineffective service delivery that perpetuate a lack of clarity as 
to what sport psychology can truly provide. 

142. Improving AASP Conference 
143. Continue to decrease the tension between psychology trained and kinesiology 

trained professionals. Each have their strengths and there are room for both in 
the field. 

144. Promoting the practice of sport and exercise psychology 
145. Bringing AASP to Africa 
146. Increasing awareness and promoting the need for the field 
147. Make certification competency based 
148. Better conference, better research focus, more emphasis on professionals and 

less on students 
149. I think creating an accreditation system or something of the like for graduate 

programs across the country, so everyone can have a similar training or they can 
pick from different tracts if they want to specialize in something. 

150. If AASP is going to push for CC-AASP in job descriptions then they really, really 
need to focus on the certification process and cleaning that up. It's not about an 
exam, They need to look at how they are weighing coursework, hours from 
institutions--the whole process. Focus on actually getting all the practitioners in 
the field AASP certified. Make the process make sense because right now it 
doesn't. 

151. Job opportunities for certified consultants 
152. Raise public awareness of sport psychology 
153. Membership retention and certification. 
154. Develop a research orientation along with the practice orientation.  Address the 

issue of "evidence based" practice. 
155. Title use clarity for professionals within our field and CC-AASP professionals 
156. Clarification of professional titles, certification via exam, key competency list 
157. Quality control 
158. Resolve the issue that many-to-most AASP folks can't even apply for NCAA jobs 

(among others) because we are not clinically trained. 20 years AASP/ sp. psy. 
folks have been saying the field is 'about to take off' and that simply won't happen 
without the NCAA hiring people. Imagine the field without all the military hires; 
fixing the imbalance between non-sport and sport should be the highest priority 
for a SPORT organization. 
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159. Create awareness and clear career paths for professionals. Right now students 
either have to be licensed counselors or psychologists and have that as a 
primary career or create a job (which often depends on having a spouse support 
the individual or the individual working a full time job and creating a job in spare 
time).  

160. JOBS! 
161. Educate national sport bodies like NCAA on how sport psychology can benefit 

athletes as well as the parent organization. 
162. Educating the public about our field and helping to create jobs that are available 

beyond clinical trained practitioners 
163. Public/consumer awareness for what sport psychology practitioners provide with 

regard to improving performance. 
164. More service to increase productivity on a private practice level. 
165. Help unite all practitioners. Mental health and performance. Define better how to 

make our field stronger. Too much divide. 
166. Promotion of CC-AASP 
167. Work to allow (improve) voices/perspectives that are different to be heard-- reach 

out to other organizations that interface with sport psych to strengthen 
understanding of AASP's uniqueness and commonality 

168. Increase the Diversity of our membership. Make Diversity a part of CC 
certification. 

169. Clarifying for the public the various roles that exist within the field and not just 
split it in two-clinical and performance, which in actuality, is illusory. 

170. Success stories, and complexity of a holistic approach in elite sports 
171. Making CC-AASP credible and valuable. 
172. Help members understand the legal limits/scope of practice and title use. 
173. Increasing the number of available job opportunities for teachers, researchers, 

and practitioners in sport psychology. 
174. Promotion of the practice 
175. Promoting can-AASP and legal use of titles. 
176. Title usage should be one common title not an array of 50+. 
177. Fighting for the universal name of Sports Psychologists. It is what most of our 

degrees are in. 
178. Legal use of Title 
179. Marketing and educating re our skills and services 
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180. Mentorship and promoting a true description of what we do so we can identify job 
opportunities 

181. Inviting high profile individuals in sport (e.g., chief executives in sport, athletes, 
coaches, parents, managers) to attend the AASP conference, possibly even 
present / contribute to a symposium discussion. Use this initiative to advertise the 
association and the importance of sport psychology to these high profile 
individuals, to facilitate future work for applied researchers and consultants. I 
think most AASP members would pay more for their conference registration fee 
to support such an idea and the additional fees could be used to pay for invited 
high profile guest speakers. 

182. Build international membership and connect with international members more. 
183. Promoting the value of our service 
184. Clarifying the definition of sport psychology and who is qualified to provide 

service delivery. 
185. Build a viable profession of full time practitioners by promoting legitimate training 
186. Clarify the titles for practitioners, who is who and doing what. It has been 30 

years and we are still in square 1. I was a member back in the 90s and came 
back recently so I have been around AASP for much longer than my membership 
reveals 

187. Title 
188. Educating the public about competent sport psychologists 
189. innovative ideas 
190. Figuring out how the clinicians and educational sport psych professionals can 

appreciate and value one another, and work together, instead of putting each 
other down. Come up with a meaningful plan to identify what credentials should 
be. 

191. Continuing to evaluate how the organization can be spread outside of the 
sporting world. 

192. Increase Certified Consultants and provide for more continuing education 
opportunities throughout the year. 

193. Younger members at conference 
194. PRESENT BETTER RESEARCH AT MEETINGS 
195. Standardization - classes, certification 
196. Getting some credibility behind the CC. 
197. Explaining the difference to employers in applied mental skills training and 

clinical/counseling psychology with athletes 
198. Logo usage…business 
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199. Globalize the membership & offer positions internationally 
200. Relationships with the NCAA 
201. Build the professional standing of the organisation 
202. Something other than or in addition to certification 
203. Applied job creation that don't require clinical licenses. 
204. Ensuring clarity about the important distinction between licensed psychologists 

and those who are not. 
205. Competency based certification including exam to define professional sport 

psychology, promote value of consultants, and guide graduate training through 
program accreditation. 

206. Job Task Analysis/certification 
207. Integrate internationally. Have a few conferences in other languages, especially 

Spanish 
208. Put CC-AASP on the map for those who might want our services. 
209. Certification 
210. Grandfathering all charter members of AAASP to AASP-CC status. 
211. Make our practice as sport psychology professionals more visible, intelligible to 

the public. 
212. Examine the CC-AASP standards and address them accordingly 
213. Promoting the field, it has started to gain attention through the work of some well 

known clinicians working at the elite level. we should capitalize on that. 
214. Continue to make the profession even more visible, especially with organizations 

that would benefit from our services. 
215. Addressing Title use issues 
216. Helping the coalition for the advancement of sport psychology receive legal use 

of title for 'sport psychologist' and 'sport psychology consultant' 
217. Promoting the services to elite clubs. 
218. Improve the conference 
219. Emphasis on Scientist-Practitioner model 
220. Marketing of the profession 
221. Aligning better with public interests and how AASP pros can meet needs related 

to those interests. 
222. -Promoting this organization as the "gold standard" in SP and SP certification 
223. Competency 
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224. Focusing on improving the certification. 
225. Make it the standard to practice competently and inform the public 
226. Getting rid of Master's level certification.  Greater numbers does not equate to 

more legitimacy.  Master's level certification has only watered down the 
profession and has give rise to lesser quality educational opportunities and 
poorly trained "professionals." 

227. National brand recognition 
228. Name recognition 
229. Promoting sport and exercise psychology for what it truly is. 
230. Helping new professionals find jobs and promoting sport psychology consultants 

into the work force. 
231. Continuing the process of internationalization and globalization, as well as to 

support more involvement of members not coming from the "traditional" groups. 
232. Growing the value of being CC in the public eye. 
233. Focus on helping certified consultants figure out 1) how to get a practice started 

and 2) how to work with low income young athletes before they get left behind. 
234. Making sure we value members that have been with the organization for 10+ 

years; we're losing lots of these experienced people, particularly 
Kinesiology/exercise science researchers. We need BOTH researchers and 
practitioners for a balanced, credible organization. 

235. Pursuing legal tile/clarifying who can use title/enforcement of CC-AASP 
236. Jobs 
237. Educating the public of what sport psychology is. 
238. Legal use of title(s) 
239. Creating a standard for graduate programs / the field itself 
240. 1) Helping sport psychology field to become more professional by combining high 

quality research with practice.  
2) Enabling international collaborations. 
241. As a new member I am still learning about this 
242. Cultural competency training, development of criteria for consultant sub-

specialties, getting a recognized, legitimized title for practitioners 
243. Clarifying AASP certification so that psychology and sports science folks feel 

adequately represented and understood. 
244. Future jobs for graduate students 
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245. Educating the most important organizations (e.g., NCAA) about sport 
psychology, its benefits, and what should be required in terms of a qualified 
consultant. 

246. Distinguishing its role in the human performance industry 
247. Internationalization of its certification 
248. Developing public awareness of AASP and CC-AASP practitioners. Not just 

marketing but a better public understanding of what AASP and CC-AASP have to 
offer that separates them from others not engaged with AASP. 

249. Define the field 
250. Unsure 
251. Making certification matter. 
252. Promote the field among potential consumers 
253. Go back to my previous comments 
254. Recognizing the difficulty in new members finding applied work and finding ways 

to promote sport psychology so the jobs become more accessible. Almost at a 
boiling point of sport psychology can spread everywhere or may die out. 

255. Definitional issues surrounding the practice of sport psychology 
256. Promotion of our consultants and membership. Make those aware who are giving 

job opportunities the importance of Certification. COAMFTE APA, CACREP all of 
those bodies do that with the education in their areas of expertise. 

257. Helping new graduates get and maintain jobs. And seriously, address the title 
issue. I have a master's in Sport Psychology and I can't use the term anywhere in 
my professional titles except if I list my degree. 

258. Online exam for CC-AASP and getting rid of specific course pre-requisites for 
practitioners. My grad program didn't have 4 courses that I need for current CC-
AASP, but I'm confident I could study for and pass an exam to prove I have the 
knowledge and experience needed to be a great practitioner, because I AM a 
great practitioner. I'm already doing the work and have 6+ years experience in an 
applied setting. 

259. 1) Legally battle for a title to be used in all 50 states. 2) Drop annual conference 
attendance as a requirement for certification. 

260. Standardize credentialing 
261. Getting more serious about getting out of the silo of mental skills and getting 

back to a commitment to deeper scientific understandings. 
262. Increase the awareness of our field and the credibility of practitioners 
263. Deciding what we do and educating the public. 
264. Title usage, media saturation 
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265. Promotional/media campaign to educate about the purposes/values of applied 
sport psychology and AASP's role in attaining them 

266. Marketing for more general awareness 
267. Marketing to colleges and universities, moving to include the CC as a licensed 

profession 
268. Getting colleges and professional teams to value sport psychology consultants 
269. Standardize training of graduate students who would like to be practitioners 
270. The issue of certification has been addressed at the expense of the scientific 

aspect of the organization.   Must attend to both aspects. 
271. Increased Exposure!!! 
272. Making the organization more applied and up to date - too many long term 

academics running the organization 
273. Solving our identity crisis. 
274. More resources for practitioners. Ability to take an ethics course without having to 

attend a far-away conference. 
275. Complete the JTA and change the certification process. 
276. Diversity 
277. I would like to learn more about marketing and developing connections with still 

maintaining a high level of integrity. 
278. CERTIFICATION, SUPERVISED WORK EXPERIENCE, STANDARDIZED 

TRAINING 
279. Reducing the stigma of what we do 
280. Standardizing certification and maintaining credibility as a profession. Look at 

accreditation for Sports Psych academic programs. 
281. Clarifying and defining the "competencies" and titles within the field of applied 

sport psychology. 
282. Increasing public knowledge of the field and the certification. 
283. Creating more job opportunities 
284. Promoting CC-AASP status 
285. More attention to research-scholarly base - so that it's evidence-based practice 
286. Accreditation for educational programs!!! 
287. Enhancing the organization and annual conference 
288. Advancing with the field to showcase and support more "cutting edge" practice 

and research. 
289. Future jobs and credibility 



AASP Member Needs Assessment Survey Results 
GENERAL 

	  

290. Expanding career opportunities for our growing field. 
291. Mentorship to new members 
292. Defining, differentiating and marketing of applied sports psychology for members 

(as opposed to other similar organizations, i.e. APA 47). 
293. Promote the field and the value of being certified 
294. Visibility and acceptance by sport and performance professionals at all levels 
295. Increasing visibility, determining who we are and what we do, and who are clients 

are. 
296. Job connection 
297. Clarifying who are as an organization in light of our history, current membership, 

and goals. 
298. See previous open responses....making the transition from graduate school to 

professional practice a smoother process.  While I doubt AASP does so on 
purpose, the certification process and financial obligations for new professionals 
makes this difficult transition even more difficult. 

299. Creating networks where the AASP-CC is recognized as a key component for 
consulting. 

300. Making the certification process easier and worth going through 
301. Promoting the value of Sport Psychology consultants. 
302. More inclusivity for wellness 
303. Helping outside organizations know what and how important certification through 

AASP is 
304. Emphasize evidence-based practice. 
305. Define different levels of who we are and what we do 
306. Increasing others' knowledge of who we are and what we can do 
307. Clarification on title and licensing / who is allowed to practice and call themselves 

a Sport Psychologist (and how this is linked to those working in other countries). 
308. Improve the certification process by including a diversity requirement 
309. Increase public awareness 
310. Stay focused on latest trends (research/practice/ideas), keeping members up to 

date. 
311. Clarification of identity and increased relevance of continuing education for all 

members 
312. Develop and validate the certification examination. 
313. Streamlining what it means to be a consultant, sport psychologist, etc. 
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314. Education of the public 
315. Balance of all three areas 
316. Move toward an evidence based profession (e.g. HRV, EEG, EMG) to justify talk 

based sport psychology. 
317. Getting AASP name really out to people. Not enough people know about it. Don't 

do the EXAM!  I feel very strongly against an exam.  There are already many 
barriers to getting certified and I think a lot of currently working people would just 
not see the value in getting certified with an additional gate. Help the students 
and the consultants get more opportunities to consult. 

318. Unsure. Undergraduate student still trying to find my way. 
319. Bring clarity to the confusion regarding what graduates of sport psychology can 

call themselves while helping build credibility for the profession 
320. Standardizing graduate training and helping these students get jobs that are 

relevant and meaningful 
321. Getting scientific 
322. Helping create more opportunities for jobs in the applied setting 
323. AASP should identify key competencies needed to be an effective sport and 

exercise psychology practitioner.
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29. What is the one, most important thing that we can do better as an 
association? 
 
Responses (301): 
1. Promoting the field 
2. Management group has done a very good job, we need to be current and 

relevant on our website (outreach) and perhaps use of social media since this is 
way many young people communicate 

3. Increase member participation and collective, cohesive action 
4. Make sure all AASP communications reflect proper use of practitioner 

terminology. I have seen several AASP communications referring to people as 
sport psychologists when they are not and should be called mental skills trainers 
or any title that does not use the 3 restricted terms. This is confusing issues and 
if you monitor list serv communications where there is still considerable 
misguided opinion about who can use the term sport psychologist. AASP 
communications should not add to this confusion. 

5. Help identifying mentors 
6. Market the field and create a stronger interest (not to say need) for our services 

by partnering with other organization and ensuring that all AASP can create this 
interest at the individual level as well. 

7. Create cohesiveness within the association 
8. Same as above. Second, provide more workshops at the conference, particularly 

workshops that offer CE credits. 
9. Get rid of people that have no sport psychology education that are working as 

consultants. 
10. Elevate standards of care 
11. Ensure that all members feel that they are part of the association 
12. Promoting the CC credential as necessary to do an effective job as a consultant. 

Right now there really is no incentive for professionals to join or maintain. Along 
with this continuing education needs to be more of a priority. It is an absolute 
joke that CC's need so FEW CEU's to recertify!!! 

13. Outreach 
14. Making the annual conference more accessible to an international audience (i.e., 

reduced registration fees for those travelling from afar) 
15. Making lots of important improvements over recent years, keep it up! 
16. Communicate with coaches and athletic departments the importance of 

psychological skills training. 
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17. Doing a great job 
18. Define our role in the field and standardize certification and training 
19. Bridge the gap between older, more experienced sport psychologists and 

younger, less experienced graduate students 
20. Promote the skill of CC-AASP to professional sports organizations 
21. Better outreach to students and early professionals.  Provide knowledge of what 

job opportunities are out there and how to achieve them. 
22. One thing that is hard being in the field, is finding a job. Most jobs want an 

individual to have 8 to 10 years experience. It is difficult to do when there are not 
many opportunities to get your foot in the door. There should be a forum to 
address this. 

23. Making sure we value both theory based research and practice 
24. Involve international members (students + professionals) in the advancement of 

the organisation in order to create a global presence. 
25. Continue to have open discussion about important topics (see above) so that 

people's voices can be heard. 
26. Set high standards in certification process 
27. Promote public awareness of the benefits of securing the services of a sport 

psychology 
28. Encourage more diversity 
29. Reach out to members where they are located (all 50 states) 
30. Develop distance certification.  The organization does extremely poorly in this 

area. 
31. AASP should represent Sports Psychologist in World Class and International 

Sports the way the Medical Field and Physical Trainers are represented. 
32. Branding our organization for the public. 
33. Widened the perspectives and have an improved "business" sense to our 

operationsDe 
34. Promote the CC-AASP credential 
35. Broader training and professional development opportunities. 
36. Consider a Joint meeting with BFE, AAPB, or ISNR 
37. Media Publicity 
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38. Create a path to certification that is easier for providers already in professional 
practice.  Look at your website on how to get certification requirements met if you 
have been practicing.  Chaotic at best.  AASP should create a path they own and 
regulate if they think requirements are impt.  If i been practicing for yrs as a 
health psychologist, I know stuff.  Augment my knowledge base with what you 
think is important. Give me a menu to choose from and test me.  You make 
money and I meet your requirements.  Win Win.  Right now it is lose lose, debt, 
debt with piecemeal schools and classes all over the map. 

39. Branding and marketing of the field. 
40. Recognized credentialing will get recognition to the organization! 
41. Just continue to be responsive to members' needs, etc. 
42. Nurture relationships with and facilitate leadership roles for members who 

operate in cultures other than academia and counseling/therapy. 
43. Encouraging members with their paper presentations for conferences. 
44. Cheaper membership dues 
45. Consider the qualifications of other countries when members try to become 

certified. 
46. Promote research, and support the inclusion of sport scientists. 
47. The AASP accreditation for non-US members needs to be improved. It is hard to 

be to fulfill all the requirements if the education en sport psychology was taken in 
other country. The specific Ethics course is not commonly offered in many 
countries, because ethics are applied to many different areas, and therefore 
taught in different courses. 

48. Increase exposure to a unified message of sport psych. Brand recognition. 
49. Improve job opportunities 
50. Quality 
51. Keep evolving 
52. Go beyond a focus on work with elite athletes. It may be "sexy" but it is not where 

the majority of jobs are, nor where we can make the greatest impact. 
53. Growing the field at an international level 
54. More mentoring and embracing new professionals. 
55. Increase awareness of sport and performance psychology, 
56. Collectively agree on what we are and what we do. 
57. Acknowledge other sport psychology association consultants in the application 

process - do not look down on other associations. Grandfather/accept previous 
completion of hours, education on the application process. 
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58. Provide easy access to certification mentors 
59. More clear options on continuing Ed opportunities 
60. Help conference attendees make connections (new) with each other. 
61. More communication after the AASP conference 
62. Value the association 
63. Develop better measurement tools to show effectiveness within the field. 
64. Be a more active organization in sports media to raise awareness of what we can 

do 
65. I am most interested in the practical application of the research. AASP is notably 

heavy on the research and academic end of the profession. I would like to see 
more experiential types of presentations at the conference - ideas that one could 
go home and implement. 

66. Media, media, media, promote us as the experts we are. 
67. To promote our services and professional competency 
68. Strengthen connection with in-group members and out-group organizations 
69. Fund more research for grad students 
70. Increase collaboration with other (sport) psychology associations in North 

America. Example: Canadian Sport Psychology Association. 
71. Make CC-AASP mean something to those outside of the membership. 
72. Take care of the members without the high cost of membership. Make the value 

worth the cost. 
73. Promote inclusion and cohesion of the various fields that make up the sport 

psych field 
74. Establish clear competencies that are expected from certified consultants. 

Further, the association needs to take responsibility for the work of trainees. The 
choice to move to a mentorship model from a supervision model (which basically 
means the supervisor does not have responsibilities towards the clients is 
outrages and is holding teh field back in terms its building credibility in the eyes 
of the public 

75. Connect mentors and student members so that the students have access to and 
receive appropriate guidance. 

76. Increased research focus to complement the practice component so AASP is a 
go-to organization for research. 

77. Diversity is inevitable. Inclusion and equity are not. Sport is not inclusive and 
neither is sport psych. The association should be a front leader or correcting this. 

78. Provide clear paths to acquire qualified willing mentors. 
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79. Network 
80. Exam Certification for EVERYONE 
81. Evaluation of services 
82. Be practical... 
83. Improve the conference 
84. I think overall we are making progress.  We are building connections with other 

associations and I think that is important. 
85. Continue to share information about sport psychology and educated people 

about what we do. 
86. Realize that we cannot be all things to all people.  Identify who we are, what we 

do, and do THAT rather than trying to please and include everyone. 
87. Decide to stick with "sport psychology" or make the move now to be more 

inclusive of the applied work of professionals by using the term "performance 
psychology." 

88. Rid organization of divides among members. 
89. Think beyond our own marketing and position to see how we can improve 

collegiate and high school athletics as well as sport opportunities and 
experiences in communities. 

90. Be more inclusive. 
91. DIVERSITY! Include more speakers of diverse background and more research 

on diverse populations. Also work to increase cultural competency! 
92. PR 
93. Work together and stop fighting 
94. Having a unified idea of how sport psychology is defined. 
95. I've liked the questions on expanding job opportunities outside of sport - continue 

with that, and perhaps provide more non-sport educational opportunities at 
conferences 

96. Promote people who are doing it right 
97. Create more combined master's programs in sport psychology and counseling to 

better prepare graduate students for jobs. Most students that graduate with a 
M.S. in Sport Psych can't do anything with their degree unless they want to start 
their own business. Further, those with Ph.D. in sport psych can only teach and 
do research. The lack of a licensure is a severe limitation in our field. 

98. Market the CC-AASP title more. 
99. Make the conference more practice oriented. 
100. Outreach 
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101. Look at graduate schools as the future of our field.  Put in time and effort to make 
excellent training programs. This will alleviate a great deal of the current 
problems/troubles. 

102. Inclusion of all members - conferences seem very cliche-y 
103. Integrate scientists, scientist/practitioners, and practitioners.  If we do not respect 

all our different groups of membership, we will become a fractionated 
organization or a very reduced player in the promotion of sport psychology. 

104. Rid ourselves of this silly debate between applied vs research - good applied 
people are grounded in solid research. Solid researchers should also appreciate 
the art of skilled practitioners. While you don't have to be an expert in both 
"areas," it is necessary to appreciate both sides. 

105. Support Exercise and Health psychology and broaden the job base to include 
these areas 

106. Work to increase the quality of the science and make certification more valuable. 
107. Promote CC-AASP to the public. 
108. Create clear information for supervisors and individuals seeking a supervisor 

regarding expectations and procedures. For example, I have had many students 
contact me from online programs seeking my supervision. Many are not clear on 
the expectations of the student and that many times CC-AASP will request 
compensation and occasional face-to-face meetings. 
Hold each other accountable for failure to employ rigorous science in our applied 
services and research. 

109. Know our mission and stay true to it, value what we do, and include others 
outside the association to come in 

110. Grow the organization 
111. Be more flexible and adjust to the changing times 
112. Increase focus on cultural competency and diversity issues 
113. Work together, find a unified voice and project that to the members and 

consumers. 
114. More information or better preparation for business management. (i.e. assistance 

with things like professional liability insurance) 
115. I'm satisfied with the current status 
116. Test the current and future professionals about their qualifications to become a 

sports consultant. 
117. Develop awareness externally of our offerings and talented professionals 
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118. Keep the general membership as involved as possible in the organization as well 
as make better use of sub-groups (e.g., past presidents, fellows, certified 
consultants, sigs) when they are qualified to advise and add expertise. Keep the 
Board and all groups/committees totally transparent, open-minded and without 
deception in their decision-making and actions. My accolades to AASP's 
leadership for the many efforts that I've already observed that will help us 
achieve this goal. 

119. Identify, select, prepare and support leadership at all levels to lead with a market 
and growth mindset. 

120. Getting new people connected/involved to the special interest groups.  Last 
conference I attended, I put my name on a few of them and never heard back. 

121. Innovation 
122. Help members promote field and mental training. 
123. Find inventive ways to reach the sport population at large, maybe through a 

magazine or similar medium 
124. Work toward providing more funding, grant, and award opportunities for students 
125. Empower the people seeing athletes, coaches and parents to see more athletes, 

coaches and parents.  Ask with every endeavor, "will this promote awareness of 
and access to sport psychology?" 

126. Focus more on applied sport psychology! Get back to the roots of why the 
association was created.  Talk to the people who were around when it started, 
many of them are not happy with the direction it has gone which is away from 
applied sport psychology. 

127. Hold a "business how-to" workshop. 
128. Certification improvements 
129. Promote good practice 
130. Improve the ability to Network with other practitioners outside of conferences 
131. Increase awareness of sport psychology overall. Still not clear what it is in the 

general population. 
132. Support theory-to-practice research in core areas of sport and exercise 

psychology at the annual conference. 
133. Be inclusive 
134. Find ways to promote the field and inform the public 
135. Create an educational pathway to prepare one to be a competent CC-AASP 
136. Professional development through true evidence based programming and 

support 
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137. I apologize if there is already one but creating a database of current jobs that 
have been posted or make known to other organizations/universities that they 
can advertise for a position on the website. 

138. "2 things: help promote and get people jobs in the field, not accidentally bar us 
from jobs in the field with something like AASP certification that is irrelevant or 
too cumbersome to get. 2. Integrate the Master's level practitioners more into the 
association." 

139. Create job opportunities 
140. more networking opportunities 
141. Encourage and add activities for new members, returning members, and 

veterans, with collaboration among all groups. 
142. Promote the scientist-practitioner model 
143. Work towards an AASP-approved accreditation for graduate programs 
144. Inclusion of minority groups 
145. More closely align with graduate programs & training objectives provided 
146. Promote referrals 
147. Visibility. Get to places where people that hire consultants are. Coaches at 

collegiate levels should know who AASP is. ADs should know where their closest 
CC-AASP are, or at least how to find one. Youth sport directors should know 
where to reach out for help with parent education, cooperation vs. competitive, 
coach training, youth sport development 

148. Brand/name recognition and awareness of the certification. Perhaps changing 
the certification to a license would generate more awareness and acceptance. 
(I'm not sure what the would entail).  

149. Promote the organization as a whole and, as a result, promote what our diverse 
membership is capable of doing. 

150. Keep the information flowing on trends and successes of people in the industry.  
Show how sport psychology is impacting athletes at each level of sports using 
current professional and collegiate athletes as an example 

151. Have CC-AASP become recognized as the benchmark certification in our field. 
152. Synthesize the label of "sport psychologist" to include all with graduate training 

and certification, as does the UK.  The current US distinction (PhD requirement) 
is confusing to consumers, and does harm to practitioners who provide qualified 
services. Acknowledge the value and expertise all qualified consultants bring. 

153. Find a alternative way for those of us who are licensed to become certified 
without going through the supervision process. 

154. Meet needs of all, seend to be a divide. Feel psychologists are pulling away 
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155. Remember that it is more than performance enhancement-- the inclusivity and 
diversity of perspectives and positions is one of its strengths 

156. Increase the Diversity of our membership. Make Diversity a part of CC 
certification. 

157. As a longtime member who is involved in both clinical sport psych and 
performance activities, I find that AASP's agenda (Job Analysis etc) appears 
clearly slanted to support non-psychologists in expanding job opportunities and 
legitimize them as sport psychologist--knowing that psychologist is a licensed 
term. 

158. I appreciate your work 
159. Educate the general public on what sport psychology is and individuals who are 

qualified to help them. 
160. Embrace diversity of experience, research and approaches to the field 
161. Help members understand the legal limits/scope of practice and title use. 
162. Enhance the standards for CC-AASP and Supervision. CC-AASP is overly 

focused on coursework that programs in sport psychology don't always offer. The 
100 direct contact hours required for certification is well below the standards in 
related fields. Being CC-AASP should not be the sole determinant of who can be 
approved to be a Supervisor. The supervision literature strongly indicates that 
supervisors should have training, knowledge, and experience in supervision. The 
fact that you can immediately provide supervision after obtaining CC-AASP is 
problematic, and in my opinion, hurts the credibility of the field and the efficacy of 
the supervised (i.e., mentored) experience. 

163. Continue to work to put professionals with consumers. 
164. Grow and network more 
165. Make the certification reasonable for those not educated in the US. 
166. Get out into the real world - NCAA, pro sports etc....educate these groups on why 

an AASP certified individual is the person to hire for SP service provision. 
167. Better information/statements on what specifically the field of sport psychology 

does.  Differential statement on sports psychology vs. sports psychology 
consultant 

168. The scheduling of similar themed presentations needs to be optimized at future 
AASP conference. This year, I am presenting my research in stress at the same 
time as my colleague who is presenting on a related area, which means that the 
audience has to choose between the two. Having attended the AASP conference 
for a few years, this is a common occurrence which I find frustrating as a 
presented and audience member. I think most people would attend similar 
themed areas if they could. To combat this, the generic themed areas could be 
improved by having a subtheme additionally. This way, the organizers can 
attempt to align presentations as per subtheme and general themes. 
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169. Promotion of members achievements and recognize success of members. 
170. Make in NCAA connections 
171. I think progress is being made and that AASP is a forward-looking association. 
172. Don't mistake dabbling in some applied work as a profession. 
173. Maintain (not shrink) a high focus on applied practice. None is doing like AASP 

and you better keep that part alive! 
174. Educate the public/consumer on who we are and what we do 
175. Encourage evidence-based approaches 
176. Attract the best members on the applied and research sides 
177. Better promotion of annual and regional conferences outside of the usual sport 

psych people...get those from others fields involved. 
178. More networking and exposure to the athletic community. 
179. More cultural/LGBTI work 
180. MOVE TOWARD PERFORMANCE PSYCHOLOGY 
181. Be more cost efficient. Conferences are expensive and the cost to register for the 

conference is much higher than that of other conferences put on by other 
organizations. 

182. Cheaper conference, cheaper membership OR feel like my money is going to 
something that will help me in the future. I currently do not feel that way. 

183. Provide job/internship avenues 
184. More opportunities… 
185. Consistency 
186. Increase the participation rates of certified professionals 
187. Figure out how to get the clinical psychologists and exercise science trained 

sport psychology consultants to get along. 
188. Ensure clarity for students entering into different types of PhD programs, so that 

they clearly understand what they can and cannot do with their degree at the 
end. 

189. Define sport psychology as a competency based profession and revise 
certification and constitution to match current standards for best practice in 
associations. 

190. Commit to applied. 
191. Make all members feel included and wanted. 
192. I have been impressed by the increased frequency of communication with 

members in the last 2-3 years. 
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193. Step forward into where the profession and discipline are GOING, rather than 
holding on to where they've been. 

194. Get a better public relations firm to bring sport psychology into mainstream 
America.  Too much "talking" about getting the word out to people.  Just get it out 
there! 

195. Allow for more opportunities to work outside of strictly "sport" but in exercise, 
health and wellness, general performance. 

196. Better networking for students heading into the job market 
197. help us to maintain relevance in the community, and don't do anything to diminish 

the field, be careful about becoming too political. 
198. Continue to grow and market the association. 
199. Collaborate with other organizations such as the NCAA so they better 

understand who we are and what services we are able to offer 
200. Continue to consult with other groups (D47, Coalition) 
201. Connect students from different universities other than Facebook. 
202. Establish defined roles of practitioners 
203. Faster turn around of conference abstract submissions to allow for the 

opportunity to seek funding to attend (and make travel plans) 
204. Connect experienced pros with new or hopeful pros. 
205. Advertise and promote the value of SP services, how/where they might be 

employed in practical ways.  Help athletes/coaches/performers understand the 
how hugely essential this type of "training" is in their fields. 

206. Promote the field 
207. Improve the certification to be more inclusive of all educational backgrounds and 

foci. 
208. Stop the infighting on the title of sport psychologist.  It really is a detriment to the 

field.  It turns people off completely 
209. Understand that there is a vast difference in the real world of providing applied 

sport psychology services, regardless of training, compared to what AASP 
promotes. 

210. Send a unified message about who we are 
211. Make connections with NCAA and larger sporting organisations 
212. Have a fair balance between sport and exercise psychology (clinical work) and 

kinesology. 
213. Reach out to graduate programs to get early professionals involved. 
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214. Continuing to challenge itself to support a continuing enhancement and 
development 

215. Regional networking that isn't necessarily part of a conference. 
216. Focus more on the applied consultants and less on the researchers 
217. Be inclusive rather than exclusive; for the last few years AASP has seemed more 

of a private club than an organization. 
218. Stop trying to be everything to everyone 
219. Less politics in AASP 
220. Promote sport psychology 
221. Improve consistency and rigor of AASP-CC and clearly define what people in our 

profession do. Improve clarity both within our organization as well as to the 
general public. 

222. Get more students involved 
223. Support the connection between research and practice. 
224. One thing that would help to orient new members would be to provide us with 

more information about the history of the organization and current goals 
225. Get the focus on the populations who need us the most - children (non-elite), 

lower level coaches, parents, educators (K-college) who don't "get" the sporting 
culture 

226. Advertise the field more 
227. Educate graduate students about how to transition into the professional world. 

Maybe even have specific workshops or seminars for this at the conference or 
web-based. 

228. Unify and communicate our value to the public 
229. Stop thinking from a US centric perspective 
230. Recognize the value of all members and practitioners, especially those not at 

university settings, and that have a specialization; clinical issues, eating 
disorders, mental health issues, of athletes etc. Not just performance 
enhancement practitioners. 

231. Define the field 
232. Making certification matter. 
233. Increasing opportunities for networking (outside the conference) 
234. When athletes hire me, they don't ask if I'm AASP certified. They don't know what 

it is or even care. Their concerns are whether I will be able to help them improve 
performance. 
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235. Continue to offer affordable options for maintaining CC-AASP and becoming CC-
AASP. 

236. Perhaps expand the association's presence internationally 
237. The definition of what we can be called. Sports Psychology Consultant, 

Performance Consultant etc. 
238. People bicker so much. This field has a ton of new and bright people who are 

creative and want to expand the field. They are often poo-pooed or silenced by 
"old-guard" strict academics who don't help the field develop at all. This is very 
much an "eat-your-young" field and that needs to change and change quickly. 

239. Help create more full-time jobs (especially in the NCAA). 
240. Legally battle for a title to be used in all 50 states. 
241. Provide courses to assist members with certification-available as online courses-

the offerings on the website are mainly private and cost prohibitive 
242. Demonstrate the benefits of becoming AASP certified 
243. Make the membership and conference more affordable. Many academic 

department are severely cutting travel and professional development funding. 
244. Being more inclusive of members who want to get involved. 
245. Exposure 
246. Educating "significant others" about the field of applied sport psychology -- the 

general public, college/university administrators, government officials, 
researchers/practitioners in other fields, etc. 

247. Marketing for more general awareness 
248. Less in-fighting between the PH.D. Clinical Psychologist Vs. other disciplines 
249. Invest in its current members 
250. Initiate more collaborations with other professional organizations such as SHAPE 

and ACSM 
251. Increased Exposure but maintain high standards. 
252. Make conferences more relevant and more regional 
253. Focus more on the people we serve than on our own individual interests. 
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254. Be more inclusive of all practitioners, not just PhD'as and CC-AASPs. Some of 
us cannot afford to get certified as the current program requires a great deal of 
$$, particularly for those like me who have already been practicing 20+ years 
without certification and are many years out of school. Just to get some of the 
course credits and then all the required hours of supervision can grow into the 
tens of thousands of dollars!  And at this time, the certification really means 
nothing to my clients.  Yet I am feeling alienated by AASP and the changes that 
want to be made by mainly people who are already certified.  If there were some 
grandfathering involved, that would be better.  I have no problem with setting up 
guidelines and structure for future students/practitioners just coming into the field.  
Also the requirement that one must attend a certain number of conferences in 
order to maintain certification in addition to CEC's seems self-serving and is not 
always possible, considering the cost of travel and the conference itself. 

255. Develop a clear identity and stick to it. AASP tries to be inclusive and please 
everyone to the point that no one is happy. 

256. Develop a standardized curriculum and accrediting body similar to that of sports 
management (COSMA) and athletic training. 

257. Educate coaches and athletes of all different levels who we are and what we do 
and why this is important for them to adopt. 

258. Not be afraid of shadows of AA(A)SP past. Focus on the future and charge 
forward. 

259. Continue to unify us as a professional association in the eyes of the public 
260. Be more inclusive. AASP is commonly looked at as sometimes being cliquish. 
261. Collaborative efforts (including mental health providers) in programs and AASP 

projects; need to truly diminish the "stigma" of psychological care in order to 
enhance the field of sport psychology. 

262. Lobby for certification to be a requirement to practice. 
263. More pathways to certification 
264. Reduce costs for members 
265. Attend to broad range of interests within AASP v focus specifically on certification 

and practice 
266. Consistent branding of the profession and legislate non-licensed practitioners to 

protect the public and reduce the heterogeneity of professionals in our field. Too 
many yahoos! 

267. Provide online courses at an affordable rate to meet criteria for AASP 
certification. 

268. Networking opportunities for young professionals. AASP feels like an exclusive 
club that some people are on the outside of. 

269. Continue the milestones to become credentialed 
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270. Marketing of AASP and of sport psychology consultation as a profession. 
271. Create a database (if not already) to identify those members who are not certified 

yet.  Once identified ask them what it would take to get them certified. 
272. Connect members to opportunities to grow in applied sport psychology 

endeavors. 
273. Presence in the media, protection of title 
274. Be more inclusive and not so clique-y 
275. Ensure competency. 
276. Clarifying to the public what we do 
277. Integrating the three areas/disciplines within AASP (i.e., social, exercise, and 

performance). 
278. Avoid falling into the trap of trying to make money off of members (especially 

young members) at every turn.  For example, not holding the national conference 
in Las Vegas - one of the most expensive cities in the country taking into account 
hotels, flights, food, conference registration, etc. 

279. Create a bridge to those individuals who feel as if the association is becoming 
too "practice-oriented". I anticipate that the majority of my time in my next 
position will be spent in research, and the way the organization currently is 
moving I feel that I may not have a home in the organization. 

280. Inform the public about the importance of sport psychology 
281. Communicate your direction as an association. 
282. Grant transparency 
283. Reach students and early professionals-you put out information but seem to not 

really interact with students 
284. Show equal respect for those from the kinesiology tradition and those from the 

psychology tradition. I have noticed that the language of what we "do" and how 
we are described continues to skew toward the language of psychology more 
than the language of sport or kinesiology. 

285. Work to eliminate or decrease the divide between psychologists and sport 
scientists. 

286. Stop the bickering and back-biting that seems to come up every year over one 
topic or another 

287. Continue to evolve and send a positive message to athletes and coaches about 
the benefits of sport psychology. 

288. Help members see the importance of engaging diversity within applied work 
289. Sponsor/create/allow local events similar to the National, smaller than 

regional/student gatherings 
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290. Provide ways for members to connect outside of the conference event... would 
love more regional opportunities. 

291. Provide the best continuing education 
292. Place more emphasis on quality research.  Quality research should be the 

foundation of an evidence-based, applied practice.  Encourage more 
collaboration and discussion across the research and consulting sectors. 

293. Continue communication and request feedback-great job! 
294. Easily accessed information for all levels of consumers 
295. Educate 
296. Don't get bogged down in the details (e.g., what exactly is our logo, what is 

exactly can a sport psychology consultant do, what technology should be at the 
conference) and focus on the BIG picture.  I worry that the details can fracture 
and divide us rather than keep us together and strong. 

297. Unsure. Undergraduate student still trying to find my way. 
298. Marketing ourselves as a service to athletes, military, performing artists, etc., 

distinguishing ourselves from "psychologists who work with performers" 
299. Reward real scientific research not pop psychology 
300. Members should look to work more closely with each other in an attempt to 

create a better association 
301. Standardize the CC-AASP certification process. 
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30. The development of the field of sport psychology continues to 
evolve at a rapid pace. Please indicate your comments or suggestions 
on how AASP should proactively integrate these changes into our 
publications, educational programming, organizational structure and 
general association culture. 
 
Responses (245): 
1. Involve a critical mass of very young professionals and graduate students 
2. There need to be places for practitioners to write user-friendly articles for 

coaches without the overemphasis on theory and research (I am a science-
practitioner but I also realize we need to get our information out to the masses in 
ways consumer can both understand and benefit) 

3. Maybe we are getting better known, but otherwise we are pretty stuck in 
traditional models of practice. 

4. Position statements on emerging topics in publications 
5. Better differentiate the different group of members based on their areas of 

interests and expertise so that all can meet their needs through the Association. 
Exercise and physical activity should not be excluded from AASP. Address 
publicly the ongoing controversy from clinically trained versus sport sciences 
educated practitioners. 

6. Access the recent graduate and certified consultants who are establishing thems 
self in the field. We do not have a name yet or as much experience to launch in 
the field as the consultants who have been established for 15+ years.  The 
exciting field of Sports Psychology is still evolving into a well established 
organization and the recent graduate can tell the association of the recent 
hinderances or if they are well prepared from college to build a career in the 
industry. 

7. Define who we are. 
8. Get rid of people that have no sport psychology education that are working as 

consultants. 
9. I think that the leadership should always be focused on the changes which 

encourage evolution and include these changes into the aforementioned as they 
progress. 

10. Not sure we should be so focused on the military applications... but somehow as 
this has grown, the exercise psychology applications has been lost. I would like 
to see more exercise psychology integrated into AASP. 

11. Be open and inclusive to all - branch out and reach out to other countries, areas 
of expertise and client bases 



AASP Member Needs Assessment Survey Results 
GENERAL 

	  

12. By attracting world leading research to JASP and JSPA. The change of editor to 
JSPA may help with this. 

13. International, more global focus on practice 
14. Include stories and commentary about how professionals in the field are working 

in diverse contexts to help athletes and other performers enhance performance. 
15. More tools 
16. I feel this is an eboard task 
17. These changes should be integrated through educational programming.  People 

who are student members should receive occasional newsletters that highlight 
what changes are being made to the field and how that could effect them. 

18. There should be more conferences and workshops. 
19. Consistency across services offered and who is offering the services (who is 

qualified). 
20. Broaden the image of a profession to include our contribution to optical mental,  

emotional, and physical functioning. 
21. Be more active on social media and make the AASP website more of a resource 

for people worldwide 
22. Seek more input from members regularly 
23. Distance education certification. 
24. More graduate Sports Psychology Programs. 
25. I really do think the model we should look into regarding AASP certification and 

sport psycholgoy professionals, are more of strength and conditioning coaches 
and not clinical/counseling psychology... Following clinical/counseling psychology 
model could limit us in our roles in the sport and exercise fields. 

26. Decentralize some of the decision making process and revise the organizational 
structure in order to have autonomy within some structural cells 

27. Take into account what the market will bear. If employers are seeking 
consultants with a diverse skill set (e.g. licensure in psychology or counseling, 
and training in kinesiology), AASP should promote this among its members. 
Kinesiology is being equated with exercise physiology. 

28. Provide a live web page that covers current events and makes social 
connections to aspects of sport psychology.  Include social networking access - 
facebook, twitter, linkedin.... 

29. Ask this question to the leadership of the SIG / of Biofeedback / 
Psychophysiology 
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30. More diversity in webinars (there is more to applied sport psychology than 
ethics). For example, how are practitioners using technology in their mental 
training, what are practitioners outside the US doing (is their applied work 
different from their US colleagues?), what are other associations doing to 
progress, suggest interesting technological advancements that can be useful to 
practitioners (e.g. interesting aps, websites, mental training gear) 

31. Rapidly changing is the key. Certification has to be easier or you will be extinct 
and wonder what happened.  create more paths to certification.  Also programs 
offering a SP certification have to be sure their students have the necessary lic 
requirements to practice in their state.  Look at a masters in clinical psych.  
Useless.  Look at a MSW.  A terminal degree that allows a person to potentially 
make a living.    You have to pay the bills.  Most doctor level psychologist are not 
longer recommending the professional.  Why? High student debt for a degree 
that pays them like a SW.  Unless they go to work for the govt, military or VA, 
how do you pay off 100K + debt.  Not in this lifetime.  And SP is too narrow a 
niche right now to make it, esp coming out of school and having to go into loan 
repayment.  Advance the field, not handcuff it. 

32. Not sure, there is quite a bit of information evolving and sometimes it is 
overwhelming to keep abreast of the information. 

33. Nurture relationships with colleagues who operate in the culture of applied 
professional practice (see above); increase sensitivity to the current cultural 
biases (ex. - the current practice of conference running Tues/Wed  through 
Saturday is convenient for academic and institutional cultures, but a major 
financial hit for an individual in the culture of full-time applied practice) 

34. Members should be given opportunities to present at conferences. AASP is too 
strict at editing papers without really identifying areas to be improved or reasons 
for the rejection of papers. its sometimes frustrating and discouraging. 

35. More web-based initiaves. 
36. More social media interaction and webinars. 
37. Support, development, and implementation of evidence-supported intervention 

programs for athletes. We need to refocus on what AASP originally did well -- 
APPLICATION. 

38. I do not agree the first statement. 
39. Yes! Ignoring the chances makes the organization look out of touch. 
40. Describe, illustrate and demonstrate how sport and performance psychology is a 

viable psychology sub-discipline aligned with APA in support of career 
opportunities in and outside of sports. 
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41. There needs to be attention to exercise psychology. The place where we can 
make the greatest impact is by engaging in research that discusses sport and 
exercise behaviors among everyday people, and this needs to be reflected in all 
that we do. 

42. Again, just be more aware of the international potential that we have 
43. Include new trends in the newsletter. 
44. Acknowledge other sport psychology association consultants in the application 

process - do not look down on other associations. Grandfather/accept previous 
completion of hours, education on the application process. 

45. Proactive education about the field and services to the marketplace 
46. Develop guidelines that allow flexibility. 
47. Doing great with this so far 
48. Encourage more scientific research 
49. Education programs I feel should add a class on measurement tools alone to 

focus on how and when to use specific measurements with various populations. 
50. Move forward in journals and programming with new, cutting edge research and 

not just recycling the old stuff from decades past 
51. Assign an employee to monitor areas that evolve and make sure AASP 

grows/addresses the changes in a timely way. 
52. Practitioner involvement on all levels, and not just 'the good ol' boys & girls' 
53. Maybe interview professional athletes and use real life examples. More case 

studies too. 
54. Information and knowledge broadcasting 
55. Online journals and webinars 
56. The domain is becoming more of a performance psychology one. It would be 

nice to get more presentations and posters on the military, music, dancers, 
business, medical, etc. professions. 

57. Be open to all types of specialities within the field while still maintaining strict 
guidelines to becoming certified. More recognition of PsyD and PhD graduates in 
the field. 

58. Establishing clear competencies that are expected of each CC-AASP 
59. Be proactive and shape the way the field evolves to prevent needing to react to 

changes. 
60. Acknowledge and provide info for what these rapid evolutions are. 
61. Through webinars 
62. Be open minded. 
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63. Compare/ contrast the important differences between clinical (APA) and realizing 
where confidentiality to an extent does more harm then good 

64. Well...it's complicated...my honest opinion is that the E-board moves at glacial 
speed and has more to do with maintaining the status quo than moving 
aggressively into the limelight that we could... 

65. Provide incentives for evidence based/innovative research 
66. How much do we partner with other SEP organizations?  Is there an opportunity 

there? 
67. lots of media info through multiple forms (TV, radio, Facebook, Twitter etc.) 
68. I think we do this as best as we can given the constraints of the organization 

(volunteer-run, limited budget, smaller membership pools, etc). 
69. I find people view "sport psychology" as limiting and only for collegiate/ 

professional athletes. I think moving to embrace the term "performance 
psychology" would better reflect the real work of practitioners and open potential 
consumers up to our work. Although, the challenge with this is the change in the 
organization's name and the CC-AASP credential. Worth considering; however, 
the payoff might not be worth it. 

70. Realize prevalence and usefulness of technology. 
71. "Maybe highlight cutting edge issues in a 5-7 minute format at the conference 

(with 5-6 individuals presenting on cutting edge issues). 
72. Provide a forum in JSPA for providing short cutting edge issues and how they 

could be applied." 
73. On line 'executive' summary of new resaerch. greater use of social media 
74. We have to educate our consumers on who we are and what we do. 
75. Highlight them - have an "innovative _______" session at the conference, 

highlight innovative articles in JSEP and JSPA at the end of each year, etc. 
76. Simple one page updates on new things in the field on a monthly basis to all 

members 
77. I think the coalition is doing great work toward this. 
78. Communicate effectively through website, listserv, and conferences. 
79. Devote program and journal resources to new tools and techniques that are in 

the process of beng researched. 
80. A position on the Board specifically responsible for all aspects of Advancement. 
81. Get more involvement at a leadership level from those working in the highest 

levels of the field. 
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82. Recognize the role of technology and new fields.  eSports, performing arts, and 
military are just some of the exciting new domains that we can be involved in.  
Help people that are not current in these trends get introduced to them. 

83. more cultural influences and segments (and not at the end of conferences - the 
majority of people are there on day 2 and 3), maybe some role playing 
consultations for students, a mentor/student speed-dating activity where students 
could ask questions of various professionals at different points in their careers 

84. It should really start with the clarification of terminology (i.e., sport psychologists 
vs sport psychology consultants). 

85. Invite key researchers and practitioners in the area of health and exercise 
psychology to share their wsork via: conference presentations, journal 
manuscripts, and webinars. Don't continue the narrow focus on performance 
psychology. Support diverse areas of investigation and practice. 

86. Foster the communication between researchers and practitioners. Conference 
roundtables would be a cool way to do this. 

87. Network with relevant disciplines more effectively 
88. As a divided organization, we need to come together to agree on titles, job 

descriptions before we can work on these things. EBoard should make these 
decisions regarding integrating changes or find individual members to serve as 
consultants on each of these areas. Other Comments regarding survey: 
Introduction of conference mobile site – I have no idea what this is. Q #10 – I am 
certified so I didn’t know how to respond" 

89. Work closely with social media experts 
90. Well, publish the changes, make space for them in the conference, be creative 

and experiment (e.g. 5 in 5 at the last conference) 
91. Continue to utilize technology as technology advances 
92. I think there needs to be a balance between time-tested and functional material 

as well as the new cutting edge material presented in each of the components of 
AASP. 

93. Continue to have an open mind and expand on opportunities for the applied side 
rather than being extremely research focused. Doing a good job of this so far! 

94. The field of sports psychology stopped in terms of new approaches to enhance 
athletic performance. Psychology continued growing as a science and 
sports/performance psychology is using methods that are not current with the 
new discoveries in the field. 

95. More video and better use and activation on social media and mainstream 
outlets. 

96. No comment beyond what I've added to earlier questions. 
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97. I think the job analysis task force is a positive step, and I feel we are moving all 
be it slowly in the right direction. Greater adaptation through small trusted expert 
and influential groups tasked to work on and update areas. These groups be fast, 
fluid forming groups mission oriented and work to a timetable. Identify members 
with experience in high collaboration and high achievement with service track 
records. Recognize their work on a regular basis. 

98. How to get started working with a sports organization. 
99. Record presentations from conference and include them as viewable material 

online. Also, develop video support materials for journal articles, ie. 
comments/discussion from authors. 

100. More focus on mental training. I know this is a contentious topic, but sport 
psychology is not psychology in a sport context. APA and ACA take care of 
clinical psych and counseling training and practice. So we need to take care of 
sport psychology training and practice. And since we are the "Applied" 
organization more focus on that aspect rather than research. Also, if we want to 
include exercise and performance than we need to show that more (in our 
organization name, etc.). 

101. The field is expanding to become performance psychology. If AASP is to stay up 
to par, it needs to either focus only on the athletic population or reconsider its 
name 

102. Continue with the work of the coalition 
103. Focus more on applied sport psychology.  Talk to the people who have been so 

successful in the field of applied sport psychology.  Here is a list to name a few: 
Keith Henschen, Ken Ravizza, Gloria Balague, Dave Yukelson, Rick McGuire, 
Nate Zinsser, Rich Gordin, Craig Wrisberg, Ralph Vernacchia, etc. This does 
encompass them all but talk to these people and not in a survey, actually talk to 
them. 

104. More info on how to work with clients via media, more help for the "business" 
side of being a consultant. 

105. Continue with webinars and talks provided by those in the trenches - doing the 
applied work 

106. A concerted campaign to educate the consumer about who is qualified to 
practice sport and exercise psychology with youth and collegiate athletes.  This 
might begin by taking the form of two to three catch phrases or slogans that are 
part of branding AASP so that it is synonymous with quality knowledge and 
practice in the field. 

107. Special issue 
108. Try to inform the public and protect professional titiles 
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109. The evolution of the field of sport psychology is to the field being performance 
psychology. AASP must embrace, support, and promote performance 
psychology or it will be replaced by an organization that does. 

110. Partner with Div 47 an other professional organizations more openly and share 
the turf in a  more productive way 

111. Again, I think having a structured educational program that schools need to 
follow in order to provide proper sport psychology education. 

112. In educational programming set the stage for all programs to have curriculum 
that allow students to leave AASP certified. Create a model that ALL programs 
regardless of quarter or semester hours that schools can follow. Set model 
curriculum that is competitive with counseling psychology Master's programs. 
Students in sport psych programs are actually not competitive with their 
Counseling psych peers. AASP can Create a model program that demonstrates 
how a two-three year program can look ending terminally with an LPC option 
which then sets the student up for practice OR the PhD.  All these ideas lead to 
publication ideas and organizational structure ideas as well. It sets up the entire 
field for more job opportunities. 

113. Website, newsletters, media events 
114. More frequent communication with members, either blog type info or links to 

website for new developments/pubs, etc.  Some of this in SPORTPSY but could 
be AASP organized 

115. Add a weekly or monthly update or web email blast about concepts, concerns, 
issues in our fields of interest. 

116. Become a voice for promoting science. 
117. Perhaps integrate SIGS or currently existing committees to be a first line of 

generating smaller and more specific focus groups to generate content in various 
areas associated with AASP to develop a list of perceived areas of importance 
for change and then using those as a starting point to identify the most relevant 
areas to address immediately versus the longer term. 

118. Provide brief annual summary of latest scientific breakthroughs. 
119. Totally disagree with the premise of the question. Who says it is evolving? Who 

says it is rapid? Same title, training, employment debates/ arguments for 
decades now. With nothing resolved... how can evolution take place? 

120. Create new courses for current topics. It is difficult to do that in publications 
because studies need time to be completed and then often a year plus to be 
accepted for publication and then published. Perhaps a newsletter of current 
studies that will be coming out could be created. At the conference there can be 
discussion panels about hot topics. How organizations incorporate sport 
psychology should be examined so that this type of a model can be presented to 
other organizations (with the hope of making sport psychology more prevalent).  
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121. More webinars/virtual conferences during the year in the "lull" between annual 
conferences to keep our members up-to-date. 

122. We need to connect our social media outlets to more sources. We MUST 
become partnered with the NCAA is some way and CC-AASP needs to be 
required for all positions in our field (where possible) 

123. Address the emerging schism of traditional psychological approaches and newer 
kinesiology/biomechanics focus. 

124. Include information on how to publish and simple steps that can be followed. 
125. Need to a good mix of on consultants to work together better 
126. Keep paying attention and not be afraid of changes 
127. Be sure to have a balance of clinically or counseling trained sport psychologist 

and non-psychology trained individuals in the organizational structure.  AASP's 
trend has been to support the latter group much more. 

128. Proven results distributed throughout the (elite) sports world. Dare to speak up to 
show juniors that choosing to be a sports psychologist is necessary - it is not a B-
job 

129. I'm not sure at this given point. That seems like a tough job and I know people 
like John Silva and the coalition are doing a great job to try to push the agenda. 

130. Consider becoming open access and/or building open educational resources 
(OER) for educators, practitioners, students, athletes, and the general public to 
access and use 

131. Have an ethics/professional issues column every newsletter. 
132. Have a specific place on the website for the most current information and 

integrate this into the newsletter 
133. Continue to provide ceus 
134. Newsletters, more varied research e.g. Cultural competency 
135. AASP maintains a very strong PC focus which I believe helps everyone in the 

organization feel good about what they are doing. It also maintains a high 
academic focus. A lot of this does not translate into jobs or topics of interest for 
those outside of the organization. The organization needs to be aware of what 
the market wants and help its constituents be prepared to support and offer value 
to hiring bodies. 

136. Publish the conference keynotes in JASP. Live stream the conference to any 
member for free. 

137. Show articles information on how it is expanding in practical means 
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138. I think that technology is very important for the current generation. In this way, I 
believe the way in which the association and its members communicate, 
research and offer consultancy needs to be technologically  innovative in 
disseminating publications (e.g., is JASP open access?), educational 
programming (e.g., does AASP have a mobile app for athletes, consultants to 
identify a qualified practitioner?), and clarifying the organizational structure (e.g., 
do members understand their role and the roles of the association at every 
level?). In addition, the general association culture could be better promoted to 
members and external stakeholders (e.g., should the AASP conference have a 
applied theme each year that somehow fits the vision, mission statement and 
values of AASP - to reaffirm its values?). 

139. Make the webinars free for those maintain AASP members over a long period of 
time. Reward AASP committee members by reduced cost of conference 
attendance or other incentives. 

140. Just do it 
141. Let the new generation take over from the fellows. 
142. Multi-cultural and culture-sensitive education is the most needed area these days 

due to globalization which goes along with a high need for education on non-
discriminating approaches. To be honest if someone has taken the ethics course 
necessary and successfully completed also has done the 400 supervised hours, I 
can see the rationale for testing these again (it indirectly implies that AASP does 
not trust the education system). However, I could see a need for testing 
stereotypes for working with people of diverse backgrounds (which I can fully 
understand that cannot be done, yet this has been the biggest obstacle to 
overcome when educating students of different ethnic backgrounds--the home 
formulated stereotyping they bring with them) 

143. Work harder on encouraging evidence-based approaches, protecting students 
from expoding terminal masters degree programs on sport psych that do not 
prepare them for realistic full time jobs or jobs in the mental health field, and 
promote diversity not frequently and effectively via webinars and research grants. 

144. Highlight the work that members are doing on a quarterly basis. 
145. Younger members higher up in the ranks. More work with racial/sexual minorities 
146. Be competitive with other research journals to pump out the cutting edge 

research at a quicker pace. 
147. Join with APA. 
148. Provide an expanding list of programs that qualify people to be applied 

consultants and educate employers and students of which programs apply and 
meet the standard. 

149. Continue to give the profession exposure through social media & have an 
interactive forum to connect with each other 
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150. Certification curriculum 
151. Conduct more joint research initiatives 
152. We have to get into the digital age. We need more technology without losing 

sight of the human element. 
153. Define sport psychology as a competency based profession and revise 

certification and constitution to match current standards for best practice for 
associations. 

154. Keep on bringing in the best science-based practice, even if that pulls more from 
overseas than the U.S.  With better government grant support most of the cutting 
edge work comes from out of the U.S. 

155. We must work more with federations, officials in sports, Olympic Committee etc. ( 
Perhaps transmit some Ethics in all áreas of sport! 

156. We MUST address professional practice issues.  We've been stuck in the same 
circle for decades and are still fighting the same battles.  We have to move past 
statements like "in the past..." and "we can't" and "a place for everyone" and 
realize what we do well as an association and what we do NOT do well. 

157. Partner up with me so AASP has a strong presence on the internet TV network 
for sport, health, and exercise psychology. 

158. Continuing edu credits to further establish the certification. 
159. Open a new journal dedicated to the newest technologies 
160. There is a wide range of backgrounds who work in this field, it would be helpful to 

delineate the expertise and capabilities of each for the members and the 
consumer. 

161. In publications, maybe just have a special section focused on changes in the 
field.  Offer free webinars throughout year looking at specific changes. 

162. Offer a contest at the annual contest for those presenting innovative services or 
research 

163. Keep the annual AASP conference topics relevant 
164. Support young researchers to publish. Perhaps creating a section for young 

researchers' work. 
165. Perhaps have more themed sessions at the conference around a particular topic- 

with emphasis on research findings on use of the new technique. 
166. Avoid having preset topics/themes for conferences - or at least allow the option 

of "other" for people who have ideas of presentations that could be relevant to 
AASP members but are not currently included in the list of topics/themes 

167. Need to be quick to adapt and include in all forums listed. 
168. Stay in close contact with members and their needs/goals/observations 
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169. General psychology 
170. Keeping up with current issues, including diversity, helping prepare new 

graduates for immersion into the working world, and improving the certification 
process. 

171. Devote sections of the of JASP these areas 
172. AASP must deal with the real world realities of our work. 
173. We need a better credentialing system that would align education programs and 

service delivery 
174. I think it is up to the individual to stay on top of changes in the field 
175. I think that AASP should reconsider their idea of having an exam to be certified. I 

appreciated AASP for taking into consideration my education and allowing me to 
use those courses toward my certification. My hope is that their is a "grandfather" 
type of accommodation for those that are currently working on taking courses this 
year and will not be able to apply until the end of the year. I am a terrible test-
taker and being able to use education that I have already earned toward this 
certification is something that I was really looking forward to. 

176. Plan more educational programs in communities to educate the public on the 
work that we do. 

177. Support more involvement of members not coming from the "traditional" groups. 
178. Have more articles included on online editions of the journals. Have a place to 

publish professional experiences articles. Publish video presentations that the 
researchers could upload. A video or audio podcast from a researcher about their 
findings and impact would better reflect modern technology over print journals. 

179. The white papers could be a great way to do this - we could also utilize social 
media more to discuss issues and dedicate time at conferences for discussion 
about these issues. 

180. Pick one or two areas to focus on. 
181. ads - tv, radio, web, sponsor major event in athletics, performing arts, business to 

grow. 
182. Embrace technological advances and be proactive with ethical guidelines for 

using technology in consulting. Continue to involve young people in our 
organization. Create far more opportunities for students and early professionals 
to interact with established members. 

183. Social media, professors etc. 
184. In my opinion, AASP should focus more on enabling collaborations between 

practitioners and researchers from various countries. Perhaps a new grant? 
185. I think AASP is doing well on this goal 
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186. Specialty conferences might be nice, but there is a lot of planning and expense 
involved in that. A day devoted to the military aspect of performance, or a day 
devoted to non-elite kid sport, or a day devoted to parent issues might bring a lot 
of attention to some of our most important constituents. It could provide a 
platform for the public to attend, as well 

187. Include briefs on those topics in newsletters, emails, and the conference 
188. Help people to.distinguish the field from.coaching 
189. The biggest development is arguably that applied sport psychology is expanding 

beyond the scope of just sports. Thus, it may be helpful to create a task force or 
a committee member etc. who is concerned with integrating such areas more into 
AASP. 

190. Need to shift to a business structure with a full-time CEO and Board of Directors 
and find additional revenue streams to begin operating with a business mindset 
as opposed to an academic society. 

191. The Association and long time members have been extremely inclusive and 
welcoming, so the culture is excellent. More local and regional workshops would 
be welcome between the annual conference and more varied topics could 
possibly attract others; ADs, coaches, trainers, SIDs, clinicians etc. 

192. Making certification matter. 
193. By using the latest technology and a formal database where members and non-

members can keep up to date with developments in different countries 
194. I think having coursework that is the same or similar at all institutions within the 

US is very important. In addition, becoming "certified" needs to be reviewed 
(please see my important comments earlier). I have a doctorate in sport 
psychology (UVA) and a master's from Miami U (OH), yet I can't find a job as I'm 
never qualified especially since I'm applied versus a researcher. All that tuition 
money (of which I'm still paying on) and for what? The profession has done a 
lousy job of putting all the students to work within the profession. Of all the grad 
students I went to school with both at Miami and UVA, I am the only one that is 
still in the profession and doing some work. That sucks. 

195. Include stories of how consultants are taking their knowledge and skills to use 
outside of sport and spark creativity. 

196. I think AASP does a good job staying abreast of the evolving nature of the field. 
197. I think by getting the word out on the collegiate level and professional level and 

partnering with other divisons 
198. Its membership needs to accept the growth and changes first. There are many 

prominent people in the field who take a "my-way-or-the-highway" approach and 
it is really an awful environment to come into. Make the conference more open to 
presenters and workshops that are APPLIED. L 

199. Create an app. 
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200. Focus on best practices- don't change with fads- More on working with Eating 
Disordered Athletes 

201. Define what we do. Start making changes at a more rapid pace. 
202. Write up about the uses of Hypnosis and Sport Psychology 
203. Get insights from people who have private practices and invite them for 

presentations. A lot of professionals who are successful in practice may not be 
affiliated with AASP. Unifying the field with their involvement is neccessary. 

204. Why aren't these topics focused on as the content of then annual meeting?  
Perhaps the call for abstracts should be int these areas? 

205. Integrate into the communication styles that are being used by mainstream 
society. We are scientific at our core, and need to maintain that, but our athletes 
and performers and the generations we are attempting to communicate with are 
digital and we need to  adapt or important updates will be "scoped" on facebook. 

206. More input on business, competencies to practice, making they industry more 
professional 

207. Clarify our identity as an association/field and find ways to get that clarified 
message to interested people in the outside world. For too long we have been 
doing little more than "preaching to the choir" or wasting energy arguing over 
which approach/credentials qualifies one to provide assistance for advanced 
athletes. 

208. Streamline the organization - too many committees. Become more active on 
social media and connect to members in multiple ways besides email blasts. 
Best practices within sports organizations highlight interacting with members 
through multiple formats. We still tend to stick to email. 

209. Focus more on promoting applied sport psychology to organizations like the 
NCAA. 

210. I like what we are doing and we should just keep doing it and revisit in twice per 
year to determine the effectiveness of our strategies and programs. 

211. Seriously consider investing in new organizational structure to maximize use of 
executive board's time and energy. Consider models from other similar 
organizations utilizing board of directors, CEO's, and other management 
structures. 

212. offering free information sessions to the general public to help educate them in 
what we do and why it is important 

213. Consider having a "popular" literature magazine/journal in addition to the 
research journals. 
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214. The publications and culture will change positively when the field honestly 
addresses title/competencies and professionalism of our members. In my 
experience, we can enhance licensed psychologists development of 
"competencies" via AASP involvement, as we can enhance mental training 
consultants understanding of "mental health" issues and boundaries via AASP 
involvement. We really need both fields of expertise, supported by the 
science/academic members, to move our field forward. 

215. Create advertising and educational materials and distribute them in a meaningful 
and effective way to the general public. I honestly don't know what the necessary 
steps are to make certification a requirement, so I can't really comment on that. 

216. Maybe use the SIGs to help provide information and direct those interested to the 
proper SIG 

217. would like to see certification separate counseling/clinical from educational - and 
clinical/counseling only for those who have license as counselors or clinical 
psychologists; educational for those w/o that credential 

218. Accreditation 
219. Search out members who are doing work in particular innovative areas and ask 

them to contribute to conferences, publications, etc. That might encourage others 
to come forward who are also working in new areas, as well as encourage other 
to START doing work in those areas. 

220. Received credit for experiences 
221. A focus on creating career opportunities and assisting members in finding 

employment in the field needs to be a priority. With a growing membership and 
the new exam-based certification process the hope is to have many more 
certified consultants, but that also means more career opportunities need to exist 
to employ new and existing members. Without these opportunities we will 
continue to grow, but we will also lose the majority of our members to other 
related professions when optimally keeping them in the field of sport and 
exercise psychology should be the goal. 

222. Sport Psychology continues (as you say) at a very rapid pace.  I believe we need 
a separate publication to address the military veterans and the different areas 
they can be involved.  This cannot be addressed fully at this point.  I believe a 
white paper (plan) needs to be developed outlining this information.  Ask for 
volunteers to help on this project.  I would be one of them. 

223. Educate on the advancements and communicate what and where AASP stands 
at large in the field of psychology and sport psychology. 

224. Have a specific section in the program/journal about the new trends 
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225. Be open to innovation. Encourage collaboration amongst folks from varying 
disciplines. We can be a turf based group (from my perspective) and there is 
plenty of work to be done in this world. Attempting to find ways to integrate in 
meaningful ways. 

226. A lot of research/literature exists that shows the overlaps and potential for 
integration between the field of sport psychology and others such as 
clinical/counseling, sport science, and I/O psychology.  AASP should begin using 
this literature as grounds for standardizing coursework in sport psych grad 
programs.  Grad students are leaving their programs unavoidably in need of 
other coursework that would a) prepare them to be practitioners and b) allow 
them to pursue certification without shelling out more money.  One way AASP 
could address this is taking every opportunity possible to standardize and 
coordinate (in detail) the links between graduate coursework and the certification 
criteria, using integration from the aforementioned disciplines. 

227. Specify in the newsletter relevant research and emerging trends 
228. Remain open to the evolution of the profession. 
229. Look at holistic aspects of human wellness 
230. Have keynotes and special presentations (free and paid) about the 

advancements as well as special pieces in journals 
231. Work to incorporate new ideas and new speakers into webinars and the annual 

conference.  Too many of the same people presenting on the same topics that 
are not reflective of this ever evolving field. 

232. Get the people on the cutting edge of these developments to speak about them.  
Make them be highlighted conference presentations 

233. We need a good balance of researchers and applied practitioners in our 
orgnaisation as one without the other leads to stagnation - so we need to make 
sure we continue to appeal to both sides of the work that we do. 

234. Continue listening to member feedback 
235. Create more public awareness in regard to qualified practitioners 
236. Utilize the grad program faculties (find out what they are doing and tell about it) 

and the practitioners who have been successful - we have gold mine of info, 
would love to have more access rather than just wait for a webinar or the annual 
meeting - not sure what that would look like... 

237. Working committees with representatives that are licensed, unlicensed, 
academics, students, etc. 

238. Be good consumers of research.  Do not get involved in unnecessary political 
battles (i.e., make formal, public statements about issues that are not directly 
affecting the organization). 

239. Mainly through newsletters and the annual conference. 
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240. It will be important to have a definition of who we are and how we benefit the 
public 

241. More evidence based with hard data supporting a soft science 
242. The members will do this.  We are evolving fast, but our mission can be the 

same. 
243. Continue with the webinars, be clearer on how to get continued education credits 

once out in the workforce (for current students) 
244. Offer more research grants for students. Create some kind of research 

organisation within aasp that can keep up with these changes 
245. Invite scholars/practitioners from other fields for collaboration. 
	  


